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Executive Summary

Under the task T9.1 - Corporate Identity and Branding, within the Work Package 9 -Communication,
Dissemination and Standardisation Activities, a consistent and coherent visual identity has been
developed for euPOLIS project, to enhance its visibility and recognition value. The Corporate and
Branding deliverable is envisioned as the euPOLIS visual identity guide for partners, explaining the
diverse usage of visual elements and templates, from logo variations and fonts used, via templates
for memorandum, power point presentations, deliverables, business cards, to suggestions for the

project’s visual language and potential application to posters, newsletter, annual publication, and
other outputs to be further developed in the later phases of the euPOLIS project.
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List of Acronyms / Abbreviations

Table 1. Abbreviations

Explanation

b/w Black and white (as per logo color versions)

Glossary of Terms

Table 2. Glossary of terms

Term Explanation

Monochromatic | A monochrome logo is a black and white version of your logo. It is
therefore made up of a single colour without

tints/percentages. Monochrome should not be mistaken for greyscale.
... Atrue monochrome logo does not contain any tones or shades other
than 100% black (or any other chosen colour).
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1. Overall Visual Identity

Figure 1. euPOLIS Key Visual

The role of nature-based solutions in creating our cities a much better and healthier spaces to live in
is reflected in the overall color schemes of the visual Identity, reflecting the synergy between the
blue and green infrastructure embedded in the philosophy of the project. The recognizable visual
appeal relying on the blue and green color palette is consistently applied across multitude of media
and materials, from logo and project's illustrations and infographics to templates for letters, posters,
Power Point presentations, deliverables, minutes, business cards, etc.

2. Logo Design / Variations

2.1 Full Color Logo

L
O
&

Figure 2. euPOLIS full color logo
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The euPOLIS logo is derived from a circle symbolizing planet Earth and its natural resources,
referring to "green" and "blue" infrastructure. The playful disposition of blue and green elements
symbolizes their constant interaction in nature, which will be brought to cities by innovative euPOLIS
approach to regenerative urban planning resulting in healthier and happier cities (euPOLIS) and
smiling citizens (symbolic reference to a smiling icon). Detailed instructions on variations of logo use
are described further in this euPOLIS Visual Identity Guide.

Vector and raster logo images available at the following link:

https://bit.ly/euPOLIS-logo

2.2 Full Color Logo with Tagline

Logo can be used in combination with the tagline (text), or as a graphic emblem only. Wording can
be placed on the right-hand side from the graphic element - horizontal disposition, or below the
graphic element — vertical disposition, both cases shown here:

Integrated NBS-based Urban Planning Methodology
for Enhancing the Health and Well-being of Citizens

>

O

Figure 3. Full color logo with tagline - horizontal disposition

%
Q,
G

Integrated NBS-based Urban Planning Methodology
for Enhancing the Health and Well-being of Citizens

Figure 4. Full color logo with tagline - vertical disposition
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2.3 Monochromatic Logo

Apart from the original color version of the euPOLIS Logo, a monochromatic versions, -positive and
negative b/w versions of the euPOLIS logo are created for situations when logo needs to be applied
in a monochromatic, or black-and-white context due to limitations of a selected medium (xerox
copies, duo-tone handouts), or specific branding requirements of a partner organization
(conference, festival, journal, etc.) featuring euPOLIS in their programs and materials.

Figure 5. euPOLIS monochromatic logo

2.4 Monochromatic logo with Tagline

The same options for usage of the logo in combination with the tagline (text) are made for the black
and white version of the logo in two variations — positive (on the white background) and negative
(on the black background), shown bellow:

Integrated NBS-based Urban Planning Methodology
for Enhancing the Health and Well-being of Citizens

Figure 6. Monochromatic logo with tagline - horizontal disposition - positive
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Integrated NBS-based Urban Planning Methodology
for Enhancing the Health and Well-being of Citizens

Figure 7. Monochromatic logo with tagline - vertical disposition — positive

Integrated NBS-based Urban Planning Methodology

q,/ for Enhancing the Health and Well-being of Citizens
S

Figure 8. Monochromatic logo with tagline, horizontal disposition - negative

Integrated NBS-based Urban Planning Methodology
for Enhancing the Health and Well-being of Citizens

Figure 9. Monochromatic logo with tagline - vertical disposition - negative

Vector versions of all the logo variations shown above, available to be downloaded at this link:
https://bit.ly/euPOLIS-logo

10
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2.5 Logo as an Emblem - Colormark, Monomark and Whitemark

The most common use of the euPOLIS logo on dissemination materials, deliverables, etc. will be the
application of its isolated graphic element, as an emblem, without the tagline. Three color
variations are available depending on the color regime of the document and its background:
standard color, b/w on white background, b/w negative for black and dark backgrounds.

Colormark Monomark Whitemark

Figure 10. Logo as an emblem

2.6 Social Media Icon

Following the need to intensely promote the project through various digital communication
channels and social networks, the graphic element of the logo is handy as a profile picture for
euPOLIS social media accounts.

2

O

Figure 11. Logo for social media profiles

2.7 Clear Space

In cases when euPOLIS logo is used within a logo box together with a number of other logos, it is
required to provide equal clear space around the logo rectangle, as shown in the diagrams:

L] Integrated NES-baned Urban Flanning Methodolopy 1 x 4
For Enbaraing the Hoslth ars] Wgll-paarg of [ineras.

Intugrated NBS-Eersad Urbam Planning Mathodolon)
] For Echanoing the Health and Well-being of Citirers
x

Figure 12. Clear space around logo

11
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3. The Project’s Color Palette

Building on its Blue Green Solutions legacy, the euPOLIS projects' color scheme relies on primary and
secondary set of blue and green tones (plus functional white and black). The primary combination of
blue and green is used in the euPOLIS logo graphic emblem, while the full project's palette including
primary and secondary shades of blue and green is applied in the illustrations, graphs, infographics,

etc.

Blue

#213c7f
RGB: 33 60 127
CMYK: 10084 17 &

Green White
#95c11f #FFFfFf

RGBE: 149193 31 RGB: 255 255 255
CMYK: 50 0 1000 CMYK:0000

Figure 13. Primary color palette

Green B

#007134
RGB: 011352
CMYH: 89 299919

Green C

#4bas573
RGB: 75165115
CMYK: 7111670

Figure 14. Project’s secondary palette - greens

Blue B

#1d2444
RGE: 29 36 68
CMYH: 10091 42 45

Blue C

#254295
RGB: 37 66 149
CMYH:97 8000

Figure 15. Project’s secondary palette - blues

L 2 IR _

Black

#1d1d1b
RGB: 29 29 27
CMYK: 000 100

Green D

#cBdcsf
RGBE: 200220 143
CMYK: 290550

Blue D

#62c 2ef
RGB: 98 194 239
CMYK: 59400

The entire palette can be found in the following vector file: https://bit.ly/euPOLIS-logo

12
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4. Typography

The euPOLIS typeface is Titillium. It is an Open Type font and is available for both Mac and PC. It is
the first choice for print, web and on-screen displays. Titillium was created by students at the
Accademia di Belle Arti di Urbino® in Italy, where new students each year select typography to
continue to work on and upgrade it as a part of their final year project. The choice of font is made
based on its simplicity and contemporary feel, but also because of its link to perpetual education and
the fact that the academia is releasing it under the SIL open font license allowing others to freely
use, distribute and contribute to the font's evolution, which perfectly connects to euPOLIS mission of
enhancing co-creation and participation in city making.

Header Font - Option 1 - Titilium Semibold

Integrated NBS-based Urban Planning Methodology Az B Cc Od Ee Ff Gg HR B ] Bk U Mm Nn Oe Pp Qg RrSs Tt Uu
%i.-/ for Enhancing the Health and Well-being of Citizans W W K Wy 2z 1234567090 HES
N
eupalls / written using Titilum Semibald Paragraph Font - Titilum Re gulal‘
fia Bo Cc Od E= Ft Gg Hhi Jj Kk LI Mm fNn Oo Pp g Rr 55 Tt Uu
project explanation / written using Titilum Regular VW M Yy 22 1234567290 HES

Figure 16. euPOLIS font - Titillium

The Font is available at this link: https://bit.ly/euPOLIS-font
When not available, the alternative font is Arial.

5. Power Point Presentation Template

Taking into account the diversity of information and materials to be disseminated throughout the
course of the euPOLIS project, the project documents and PowerPoint presentation templates
feature simplicity and minimalism, yet applying the euPOLIS striking visual identity, to perpetuate
the brand's recognition with each dissemination opportunity.

For easier navigation, the euPOLIS branding guide presents the mock-up of the title and end slides,
as well as multiple layout options for the presentation slides, depending on the amount of text and
visuals.

! https://www.accademiadiurbino.it/en/

13
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TITLE

Lorem ipsum dolor sit amet, consectetuer adpiscng o, sed dam
nonsamemy albh eusmod tnodunt Ut ot dolore magna alguam
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nonummy albh eusmod tnodunt Ut orset dolore magna alguam
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armcorper susciprt loborts and 12 Aiquip 3 ea commodo conseguat

K TITLE

Lovem ipsum dioior sit amet. oonsec-
betser adipiscing ebt, sed diam
ofemiy fibh s mod trcidunt o
Lorem igium diolor Sit amel. conmec -
betuer adiscing obt, sed dam
p; iy fibh surmod laiduil o

= laoreet dofore magna alguam et
wolutpat Ut wisi eném ad minim
v, quis nosinad e Tation

& TmE

Lram ipsum dolar sit amet, corme:
frbuer  adpecing elt, sed dam
nonimiTTy nibl ekemod tincidunt ut
Lerem ipium doler sit amet, corres -
b abpscing ob fed dam
¥ nonumiTy nibl esksmod tincdunt ut

' laanmet dolore magna aliquam eral
wolutpat. Ut wid enim ad minim
i, quis nowirud eoerl Lation

.

TITLE

Livem ipsum dolor SE amel, cofe-
tetuer adiphcing ebL sed dam nonumey
by st BRCkun ot Lonam ifrum
doler st amet, coreectetuer adipacing
o, sed Sam nonamesy nibh susmod
oreidust uf Loresi doiote magea
aliqua= eral wobdpat., LR wesi enim ad
MU Wi, uis Rersined el Gation
willarrec o e

iy fum sscmesd taraing . S Faropasn Lo Horgors X0 pragra
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R S R e T e e 1]

Figure 17. Power Point Prestantion Slides Templates

PowerPoint Presentation Template available at this link

TITLE

Lonem ipsem dolor sit amet, con

it Db ancipracineg ol e chlam
ranumiTyy nibh eusmcd tincidunt
ut Lonem ipsum dolor sit amet,

coniclitor adighcing i, wed
diam nofeaery slh  euRmed
braidunt ut bome? delore magra
alipam el volutpat. UL wisi
i i PRy T, SR -

Thank You!

Name Lastname
name lastname{Eeupols -project

: https://bit.ly/euPOLIS-PPT

14
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6. lllustrations and Graphs
6.1 Preferred Style of lllustration

euPOLIS has developed a recognizable style of visual narrative and illustrations, which communicate
well with the project's diverse audiences. It is recommended to apply the project's illustration style
consistently throughout the project in order secure clarity of the project's messages and distinction
of the euPOLIS brand.

Figure 18. euPOLIS key Visuals

euPOLIS key images are available at this link: https://bit.ly/euPOLIS-Visuals

6.2 Preferred Style of Infographics

It is recommended to use the project's color palette to create diagrams and graphs which present
the project's data, processes and results.

15
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Figure 19. Pictograms Style
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G A Benefit 1
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WEAERLTE o3 2 NNV ﬁl" T
BLERCE LOCAL MMILSCS O, FLITRALTY OF }
[T ‘ = L
1w hij DAL
a0y -
ATEECAL b IR R
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— I

Benefit 2 Benefit 3

Capital cost

permeability

0 Standard cost
W5 euPOLIS cost

Introduce sireet Surface water flow | Water drainage
slopes and controlled, directed | quanity smaller

Free greenery Water supply

TOTAL COST

watering + tanks
Supply piping reduced

Running cost

Figure 20. Tables and Graphs Style

16
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7. Stationary Branding

The project document templates feature simplicity and minimalism, yet applying where appropriate
the euPOLIS recognizable visuals to perpetuate the brand's recognition with each dissemination

opportunity.

Figure 21. Proposal for euPOLIS stationary

8. Memorandum

Download PDF Memo file at this link:
https://bit.ly/euPOLIS-memo-pdf

Download Word Memo file at this link:

https://bit.ly/euPOLIS-memo-word

17
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Integrated NBS-based Urban Planning Methodology
for Enhancing the Health and Well-being of Citizens

A, . .
O(G‘ www. eupolis-project.eu

euPolis has received funding from the European Union’s Horizon 2020 program H2020-EU.3.5.2., under grant agreement No 869448.

Figure 22. euPOLIS memo

18
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9. Business Card

Download Business Cards Option 1 PDF file at this link:
https://bit.ly/busineesscard-option1

Download Business Cards vector file at this link:
https://bit.ly/businesscard-option2

Mame Surrame
b zezion

23 Mead Lo ot

Bl Y i, Lvirdrs
V245 ITE9N
TS T AT T
A zipolsp Tfim ey

Figure 23. euPOLIS business card - option 1 and 2

19
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10. Online Publications and Promotion - Newsletter

It is recommended that euPOLIS monthly newsletter, as a vital promotional and informative tool,
reflects the overall euPOLIS brand language - minimal basis and recognizable graphics.

euPolis News
. I

St
=

LATEST NEWS
L
WHAT IS NEW? .
in Belgrade. auPois progct 15 booming. 8 4 neroun
New green park opened this month. v e —

EUPOLIS HUB

few euRolis movedla containes

in Folanc Following the suress in
Beigrade Poland kas a news hot spat

EDUCATION

Latest seming organizes by euPOLS
What results did the kids gve us..

Folaw us onsonal meda

(v in)

Frraary Achoy Terescfilse Cndactily Manags ol Prsdanmines (RRE TN

20

Figure 24. Newsletter example
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11. Print Publications

Within the special dissemination efforts, the euPOLIS Annual Magazine should follow on the overall
project's visual identity with elegant, minimalistic layout in combination with informative,
recognizable graphics, focusing on the presentation of content in such a manner so that it is equally
appealing to professionals and general public.

Figure 25. euPOLIS annual magazine example

12. Posters and Billboards

21
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13. Conclusion

Proper use of visual and branding elements defined in the Deliverable D9.1 - Corporate identity and
general templates for dissemination material will ensure the project’s strong awareness among
diverse target groups and achieve its full potential impact. This deliverable supports the
communication and dissemination strategies and procedures provided in Deliverable D9.3 -
Dissemination and Communication Plan, securing recognizable identity of deliverables adjusted to
diverse audiences with diverse dissemination paths.

Based on the branding developed in T9.1, a set of dissemination and communication tools will be
developed to ensure effective implementation of the DCP, including: a Project website (PLEG) with
an open area for general information and news about the project and a repository of its public
outcomes, complemented by a restricted internal area for safe exchange of documents and
information between the partners, and material and information for project management; In-paper
dissemination materials such as leaflets, brochures, posters, roll-ups and other materials relevant
for targeting euPOLIS stakeholders (through the Communities of Practice group as defined in Task
2.1, and Online and web-based dissemination tools for social networks (LinkedIn, Facebook and
Twitter), which will be used to reach different stakeholder groups. Additionally, an on-line tool for
community building will be used to support the stakeholders’ groups.

The content of the Deliverable 9.1 — Corporate identity and general templates for dissemination
material will be upgraded during the course of the project with new applications of visual elements,
to include new opportunities for the project’s promotion and branding, identified during the project
implementation (branding of the euPOLIS communication hubs, diverse forms of interaction with
the stakeholders, euPOLIS participation at creative and cultural events and festivals, etc.).

22
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